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Disclaimer

This presentation containspreliminary figureswhich may be materially different from the final figures.

The financialinformationin thisdocumentare consolidated earningsresults based on K-IFRS. Previousearnings
results havealso been restatedin compliance with K-IFRS.

While the statementsin this presentationrepresentour currentassumptionsplansand expectationsand we
believe these judgmentsare reasonable they are not guaranteesof future performanceandinvolve knownand
unknown risksuncertaintiessuch as FX & rawmaterial costs and other factorsthat may causeactual resultsto
differ materially from the results performance achievementsor financial position expressedorimpliedin this
presentation.

Thispresentationis providedonly asa reference material. It does not constitute or form partof an offer,
invitationor recommendation to purchaseany securities. HD Hyundailnfracoreassumesno responsibility for
investmentdecisions. We trust your decisions willbe based on your own independentjudgment.
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1. 2Q24 Results

I 2Q24 (¥ Despite solid performance of the engine division, sales declined 16% YoY due to continued weakness in

Results

developed/emerging markets for construction equipment.

& EBIT also dropped 50% YoY in line with weakness in sales and retail promotion, as well as increase in costs

such as freight.

I N 7 1024 2024

Sales

EBIT
EBIT Margin(%)
Net Financial Cost
F/X Gains/Losses

Pretax Profit

Net Profit

Profit attributable to
owners of parent
Note. Based on K-IFRS consolidated financial statements

1,314.0
162.0
12.3%
15.9
7.3
152.9
113.2

113.1

1,157.3
92.8
8.0%
12.6
16.0
91.1
67.6

67.6

1,108.2
81.5
7.4%
13.1
20.7
83.7
63.1

63.1

(unit : KRW bn)
-4.2% -15.7%
-12.1% -49.7%
-0.6%p -4.9%p
+4.3% -17.6%
+29.2% +181.3%
-8.2% -45.3%
-6.6% -44.3%
-6.6% -44.2%
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2. EBIT Analysis

I EBIT Analysis & Steady performance from engine division, price hike and F/X worked in favor of EBIT.
However, overall EBIT declined mainly due to weak sales from construction equipment division.

(unit : KRW bn)
+
(5:0) [ (8.2) | [ 8.9 | H
2Q23 EBIT Volume/Mix Price Hike Variable Cost Fixed Cost F/X 2Q24 EBIT
/Discount incl. Freight

5
P HD e



3. Analysis by Division — Construction Equipment

m (unit : KRW bn) EBIT (unit : KRW bn)

1,013.3 .
v
786.3 1
]
115.8 j
(11.4%) i
N
30.8
(3.9%)
2Q23 2Q24 2Q23 2Q24

(v Sales: Continuedimpact fromglobal

tighteningmeasures

* Salesdeclined 22% YoY due to slower demand
from developed and emerging markets and high
comparison base. (Note that logistics bottleneck
and dealer restockingin 2Q23 created a high
comparison base for the quarter).

* On a positive note, market demandin China,
Korea and some countries in the emerging
market are showing signs of rebound.

EBIT : EBIT declined due toincreasein
marketingexpenses

* EBIT dropped-73% YoY due to lower volume,
higher logistics and marketing expenses.
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3. Analysis by Division — Construction Equipment (By Region)

(unit : KRW bn, YoY)

+ Market declined due to global tightening measures and high comparison base.

Emerging * We enhanced our sales channel and actively pursued key account orders.
/Korea However, we experienced setback in sales during 2Q due to difficulty in
securing shipment in key regions within the emerging markets.
+ Market demand continued to decline due to high comparison base of last year,
North budget cut following the impact from prolonged war between Russia-Ukraine
America ——e anddelay in interest rate cut.
JEurope » We focused on increasing market share in developed markets via new product
launches and enhanced marketing efforts.
*+ Market showed signs of gradual recovery, mostly in the category of small-
China - sized equipment.

+ With thorough preparation for market tumaround in China, we plan to further
enhance our market presence going forward.

7
P HD e



3. Analysis by Division — Engine

m rerenee EBIT (unit : KRW bn) (v Sales: Growth acrossall product categories

* Sales grew evenly across product categories

————————D including industrial, defense and parts/materials.
+10% Ciaiia oy * We anticipate steady sales for generator engine
YoY in line with demand from data centers or

H microgrid markets in North America, growing
i 3219 ' demand for electricity in emerging markets and
300.6 : 50.7 infrastructure related demand in North America,
(15.8%) Middle East and CIS. We also have a positive
46.2 outlook on defense engine sales.

(15.4%)
(v EBIT : Future profitability stemming from

group synergy
* Double-digit EBIT margin was maintained thanks
to price hike and enhanced product mix.

* We anticipate sales and profitability to further
improve in line with 1) sales growth for profitable
2Q23 2Q24 2Q23 2Q24 large electric and gas generator, as well as
2) full-fledged sales from defense engines and
3) accelerated synergy within HD Hyundai Group.
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4. Financial Structure

J Statement of Financial Position

Total Assets

Cash &Cash
Equivalent

Current Assets
Fixed Assets
Total Liabilities
Debt

Net Debt

Total Shareholder’s
Equity

Note. Based on K-IFRS consolidated financial statements

‘ 2021 ‘ 2022 ‘ 2023

4,782.3

625.4

3,239.9

1,542.4

3,412.5

1,750.2

1,124.8

1,369.8

4,736.7

352.4

3,130.9

1,605.8

3,101.6

1,672.7

1,220.3

1,635.1

4,418.4

286.2

2,8334

1,585.0

2,605.1

1,254.6

968.3

1,813.3

‘ 1Q24
4,540.0

403.2
2,968.3
1,571.7
2,705.9
1,352.5

949.2

1,834.1

(unit :KRW bn)

2Q24

4,463.3

245.6

2,869.5

1,593.8

2,593.6

1,237.2

991.6

1,869.7

J Key Financial Ratios

249%

96%
69%

82%

2021

75%

2022

—O0— Liabilities/Equity Ratio

—0— Debt/Equity Ratio
Net Debt/Equity Ratio
144% 148% 139%
40‘ ‘O
74% 66%
—O—n
53% 52% 53%
2023 1Q24 2Q24

(¥ Ontop of investment for future growth and

plans to enhance shareholders’ return, we will endeavor

to further improve our financial structure.

P HD
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5. 2H24 Outlook — Construction Equipment(North America/Europe)

2H24 Wholesale(WHS) Sales Outlook & 2HOutlook - North America & Europe

* Market should continue to remain weak due to slow economiesin

M S Tar eE Europe and delayed purchasing decision in anticipation of rate
Lzoz‘fc' Up +; A’go/ cutsin North America. However, we anticipate recovery once
ong-term : ° 1) rate cuts occur in North America/Europeand 2) uncertainties

over US Presidential Election dissipate.

(v Strategy—NorthAmerica

* We anticipate sales growthrelative to 1H by striving for stronger
+JO$> """" I """"""""""""""""" . """" I channel competitiveness and launching Compact Track Loaders.
0
F S X & @ﬁ (OQG (v Strategy-—Europe
S

(oé ° o<<’ * Market-specific sales strategies and new product launches
should be positive for the market. We also plan to implement
marketing initiatives in strategic countries and secure orders
from key accounts.

Note1. Company data
Note 2. Calculated as year-on year growth of wholesale unit sales volume
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5.2H24 Outlook — Construction Equipment(Emerging Markets)

2H24 WHS Sales Outlook (% 2HOutlook — Emerging Markets

* Market should remain weak due to uncertainties surrounding
global tightening measures. However, some regions such as
Middle East and Africa showed better-than-expectedtrends
compared to our business plan.

* Although external risks such as war and logistics delays may
exist, we remain positive on continued infrastructure
investment in Brazil and recovery in Indonesia.

M/S Target
2024 : 4~5%
Long-term : 6~7%

(v Strategy—EmergingMarkets
I * We plan to strengthen our market presencevia

""""""""" 1) enhanced sales capability of our overseas subsidiariesin key
markets and 2) newly secured or reestablished dealer network
with previously no/weak presence.

MEA cls T
* We also expect to secure sales and profitability by

1) pursuing orders from key accounts and 2) increasing sales
Note1. Company data

Note 2. Calculated as year-on year growth of wholesale unit sales volume contribution from large-sized equipment.
* SEA : Southeast Asia, LA : Latin America, MEA : Middle East & Africa,
CIS : Commonwealth of Independent States
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5. 2H24 Outlook — Construction Equipment(China/Korea)

2H24 WHS Sales Outlook Monthly Market

(unit :units, YoY) (unit : YoY) @ OUthOk & Strategy— China

M/S Target . .
< More than 3% > 58% * We have started to see signs of bottoming out for
4 consecutive months on YoY comparison.

* We plan to recover market share as part of our strategy
26% towards the continuation of our Chinese operation.
Also, we plan to 1) implement market-specific marketing

24% schemes as the market is growing for small/wheeltype
excavators and 2) secure profitability by focusing on fleet
Dec Jan Feb Mar Apr May Jun deals for mid/large equipment.
+10% (4 Outlook—Korea
oy * Koreais expected to remain stablein 2H thanks to
Vorea China A% 1) rising utilization at domestic construction sites and 2)

recovery in exports of secondhand equipment.

Note1. Company data
Note 2. Calculated as year-on year growth of wholesale unit sales volume
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5.2H24 Outlook — Engine

Market Trend (unit : 000 units)

m Eco-friendly/Electric P/T

m Internal combustion engine (’52358)

8,820 8,878 9,040
8,527 8,629 A

“\ “\ ||| -
24E 25E 26E

27E 28E

Note. Company data, Outlook provided as business planin 2024

13

(¥ Outlook & Strategy

* While we maintain our market outlook for the engine division,
we also seek opportunities to expand our presencein
1) North America and 2) next-generation/eco-friendly
technologies.

* In particular, we remain positive on
1) generator engine in North America in line with electricity
demand from ESS(Electric-power Storage System) and data
centers, 2) ship engines in Europe that comply with high-
emission regulation, 3) eco-friendly bus enginesincluding
hydrogen-powered combustion engine and e-PP.

* We willendeavor to enhance sales and profitability by
securing new customersin North America and emerging
markets.

* Furthermore, we expect additional growth potential thanks
to accelerated synergy within HD Hyundai Group after the
launch of next generation new models next year.

P HD e
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[Reference] Policy on Shareholder Value

Dividends & Buyback/Cancellation

s Payout

«— (Dividend+Share

Buyback/Cancellation)
/Net Profit x100(%)

47.9bn
(DPS KRW240)

2022

* Payout ratio(cash dividends + share buyback & cancellation) stands at 30.1% based on
net profit (separate financial statement) in 2023 exclusive of one-time profit related to

78bn

Cash
Dividend

22bn
(DPS KRW110)

Buyback/
Cancellation

30.1%

56bn

2023

dividends worth KRW 200bn from the Chinese subsidiary.

15

LT Policy to Enhance Shareholder Value

(v We seek toenhance predictabilityon
shareholderreturn.

© Our 2024~2026 mid-term shareholder
return policy aims to offer more than 30% of
adjustednet profit* towards the
enhancement of shareholder value.

¥ Long-termshareholder policyincludescash
dividends and share buyback /cancellation

with consideration for business environment
andinvestmentplans.

* Net profit adjusted for unrealized gains or one-time profits

P HD e



16

[Reference] 2023 ESG Key Achievements

2023 ESG Key Achievements

Dow Jones

Sustainability Indices
In Collaboration with RobecoSAM

DJSI Korea

Sustainability
Yearbook Member

S&P Global Corporate Sustainability

a8 N )

U=ESG7IEY
Korea Institute of Corporate

Governance and Sustainability

IONYNHAAOD

\Assessment (CSA) Score 2023 /

Included in DJSI Korea
for 14 consecutive years

S&P Sustainability
Yearbook Member

A Rating
ESG evaluation from
Korea Corporate
Governance Service

/

A Rating
By SUSTINVEST

~

BBB Rating
By MSCI
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[Reference] Sales & EBIT by Division

(unit : KRW bn)

Sales 1,287.8 1,314.0 1,076.2 981.6 4,659.6 1,157.3 1,108.2
Construction Equipment 980.8 1,013.3 790.8 713.1 3,498.0 848.1 786.3
Emerging/Korea 547.6 535.1 378.3 324.1 1,785.1 466.9 435.4
North America/Europe 345.8 404.3 359.6 336.8 1,446.5 3134 275.9
China 87.4 73.9 52.8 52.2 266.4 67.8 75.0
Engine 307.1 300.6 285.4 268.5 1,161.6 309.3 321.9
(Total Salesincl. Internal Sales) 369.9 356.2 328.7 304.8 1,359.7 354.3 365.3
(Internal Sales) 62.8 55.6 43.3 36.3 198.1 45.0 43.4
EBIT 152.6 162.0 89.7 14.0 418.3 92.8 81.5
Construction Equipment 103.2 115.8 50.3 -3.4 265.9 45.8 30.8
Engine 49.4 46.2 39.4 17.4 152.4 47.0 50.7

Note. Based on K-IFRS consolidated financial statements

17
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[Reference] Long-term Sales & EBIT Forecast

CAGR
ECEER i

(unit : KRW bn)

8,068
4,660 5,020
. . l I _
23 24 25 26 27 28
EBIT
(unit : KRW bn)
12.6%

9.0% 8.9% ﬂ/./"f 1013
F .
2 2 .

23 24 25 26 27 28

+19.4%
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